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NOTICE:  You DO NOT Have The Right  

To Reproduce Or Resell This Course! 

 

You Also MAY NOT Give Away,  
Sell Or Share the Content Herein 

 
 

Copyright Notice 
 

Copyright © 2017 NAMS, Inc.  All rights reserved worldwide. 

 

No part of this material may be used, reproduced, distributed or transmitted in any form and by any 

means whatsoever, including without limitation photocopying, recording or other electronic or 

mechanical methods or by any information storage and retrieval system, without the prior written 

permission from the author, except for brief excepts in a review. 

 

This checklist is intended to provide general information on marketing and business building. Neither 

the author nor publisher provides any legal or other professional advice.  If you need professional 

advice, you should seek advice from the appropriate licensed professional.  This checklist does not 

provide complete information on the subject matter covered.  This checklist is not intended to address 

specific requirements, either for an individual or an organization.  This checklist is intended to be used 

only as a general guide, and not as a sole source of information on the subject matter.  While the author 

has undertaken diligent efforts to ensure accuracy, there is no guarantee of accuracy or of no errors, 

omissions or typographical errors.  Any slights of people or organizations are unintentional.  Any 

reference to any person or organization whether living or dead is purely coincidental.  The author and 

publisher shall have no liability or responsibility to any person or entity and hereby disclaim all liability, 

including without limitation, liability for consequential damages regarding any claim, loss or damage 

that may be incurred, or alleged to have been incurred, directly or indirectly, arising out of the 

information provided in this checklist. 
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The 14-Day Guide to Creating a  

Profitable Webinar 
 

So you know you want to host a webinar, but you’re not sure where to 

start. Use this 14-day planner to help you create your webinar. Check 

it out… 

 

Day 1: Pick your platform and topic. 

 

Here are the things you need to do today: 

 

 Pick your platform. 

 Pick your topic and format. 

 

Let’s start with the platform. The bottom line here is that you want to 

choose one of the large, established and reputable platforms like 

GoToWebinar.com, Zoom or Webinar Jam. Don’t choose a “no name” 
platform, as your webinar will be a nightmare if you run into technical 

issues. 

 

That’s the easy part.  

 

The next decision you need to make today is what you’re going to talk 

about. To help you decide, ask yourself these questions: 

 

 What product do you intend to promote on the backend? 

 What topics are popular in your niche right now? 

 What format will suit your needs the best for delivering 

your content and promoting the product? 

 

You’ll need to create an outline that outlines what you plan on teaching 

and what results your attendees can expect.  

 

If you skip this step, you’ll find that potential affiliates and partners 

will not have as much interest in promoting your webinar.  
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Plus you won’t be able to create your promotional content in the 

following steps if you don’t have a good solid foundation of what you 

want to teach during your presentation. 

 

NOTE: If you intend to have one or more guests join you, then 

today you’ll also need to get in touch with them to see if they’ll 
accept your invitation and if you can both agree on the content. 

 

If you need help with this step, be sure to check the other materials 

included in the Webinar Profits package. 

 

Next… 

 

Day 2: Inform marketing partners. 

 

If you already have a list of joint venture partners who’ll help you 

promote, then you need to alert them right away so that they can start 

planning when and how they’ll promote. 

 

Secondly, you’ll want to prepare some marketing materials, which 

both you and your partners can use. At a minimum, these materials 

include: 

 

 A set of three to five emails to send out to your mailing 

lists. These should also work to post on a blog. 

 

 Email “blurbs” that your partners can copy and paste into 

their regular newsletters. 

 

 Social media blurbs. 

 

 

Next… 

 

Day 3: Create your lead page. 

 

If you don’t already have a domain name and hosting, you’ll of course 

need to secure those first. Specifically: 
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 You can get a domain using a registrar like Simple Niche 

Domain. 

 You can get hosting through a company like A2 Hosting or 

Liquid Web. 

 You may consider setting up the site using a free content 

management system such as WordPress.org.  

 Paid 3rd party page builders like LeadPages are incredibly 

useful for webinar registration pages. 

 If you don’t yet have an autoresponder, then pick up an 

account through a high quality provider such as 

GetResponse, Aweber, Active Campaign, iContact or any 

number of other established providers. 

 

Once that’s all set up, you’ll need to create a landing page. Use the 

templates included in this package to do it.  

 

If you’re a MyNAMS Insiders Club member, you get Beaver Builder and 

Wordpress drag and drop page builder. Plus we give you over 200 

additional templates too. Not an Insider? Try it out now and save 

yourself some green!  

 

Day 4: Prepare and send promotional emails to your list. 

 

Today you should put the final polish on the promotional emails that 

you and your marketing partners will send to your list. Your emails 

should include exactly what you’re going to teach, highlight your 

guests and  don’t forget to include the results your attendees can 

expect.  

 

If you need some help, use the email templates included in this 

package. Once that’s done, send off the first one today, and encourage 

your partners to do the same. 
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Day 5: Begin other promotional methods. 

 

This may include: 

 

 Posting on your social media platforms. 

 Blogging about your webinar. 

 Purchasing paid advertising on platforms like Facebook or 

solo email ads. 

 Doing guest blogging, with a byline that points to your 

webinar opt-in page. 

 Asking your webinar guests (where applicable) to help 

promote. 

Next… 

 

 

 

Day 6: Prepare your webinar content. 

 

Now you need to start creating your content. Depending on what 

you’re doing, this may include: 

 

 Use the outline you created on day 1 to expand and flesh 

out the points you want to cover during the webinar. 

 Creating questions you’d like to ask your guests. 

 Creating the text and graphics for slides (if you’re doing a 

slide presentation video). 

 Planning how to best demonstrate a product (where 

applicable). 

 

In short: by the end of the day you should have an outline of what you 

want to cover, along with preparing any supplemental content such as 

slides. 

 

Once you’ve created the first draft of your presentation. Run through it 

with someone on your team or a friend who is interested in your topic. 
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You’ll do this multiple times before webinar day but this first run is 

typically where you’ll find big holes in your presentation. 

 

Day 7: Build anticipation. 

 

Your webinar is just one week away, so today you’ll want to do 

another round of promotions, including blogging, sending emails, 

posting on social media and so on. 

 

In addition, you want to build anticipation and excitement with the 

people who’ve already registered for the webinar. So send out an 

email reminding them of the date, time, and logon information, along 

with the benefits of attending.  

 

Offering bonuses for people who attend during the live call adds 

incentive and scarcity. 

 

Day 8: Create bonus handouts. 

 

This is optional, depending on what type of webinar you’re creating. 

However, this is the day to create bonus materials that you’ll hand out 

during or after the webinar.  

 

Here are examples of the types of items you might offer as handouts: 

 

 Outline of what topics you’ll cover so that viewers can 

follow along. (And once the webinar is over, you may opt 

to transcribe it and send the transcriptions to attendees.) 

 

 Supplemental bonus materials. For example, if your 

webinar is about driving traffic to and monetizing a blog, 

you may offer a handout that covers the prerequisite 

basics, such as the technical aspects of installing and 

customizing a blog. 

 

 Resource/gear lists. This is a list of links and descriptions 

of any resources you mention during the webinar 
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 Tools to help people take action on what the just learned. 

This includes worksheets, checklists, templates, swipes, 

planners and more. 

 

Next... 

 

Day 9: Remind marketing partners. 

 

There are only five days left until your webinar, so you want to send 

your marketing partners a reminder to continue their promotional 

push. In addition, you’ll want to give them additional content to help 

them promote. This might include anything from short promotional 

videos to graphic ads to social media blurbs. As always, you’ll use 

these same materials to help promote the event to your own contacts. 

 

TIP: Ask your marketing partners what they want and need to 

help them promote – and then create these materials and 

distribute them to all marketing partners. 

 

Next… 

 

Day 10: Continue with promotions. 

 

Today you continue on with your own promotions. This includes the 

same list of promotions you did a few days ago, such as more 

blogging, posting on social media, purchasing ads and so on. 

 

Here are a variety of short ads you can use to promote on social 

media, in signature lines and similar platforms and places: 

 

Example 1 

 

What if you could [get some amazing benefit] WITHOUT [dealing with 

bad consequences/side effects]? You’d be very interested, right? 

 

Good news – Now you can: [link to webinar opt-in page] 
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Example 2 

 

On [day of the week] [time of the day, such as “evening”] you’ll get 

the very rare opportunity to attend a presentation with guest expert 

[Name].  You’ll [learn about some topic], plus [you’ll get some other 

good benefit]. 

 

The best part is that it’s all FREE! But there are only [number] seats 

left and they’re going to go fast, so register now at [link to opt-in 

page]. 

 

Example 3 

 

If you’re like most [type of people], you’re sick and tired of [trying to 

accomplish some goal, but experiencing some undesired result 

instead]. 

 

Know this – it’s not your fault! That’s because [explain why it’s not the 

reader’s fault]. 

 

Now here’s the good news… 

 

You can [avoid this bad thing that is causing the unwanted results]. 

That’s right, you can kiss [some bad result or other unwanted thing] 

goodbye for good! And best of all, you can learn exactly how to do it 

for FREE on [date and time] during the [name of webinar] webinar! 

 

All you have to do is reserve your seat now, and then prepare to [learn 

about some topic]. Click here to get started: [link] – and do it now 

before all the seats are gone! 

 

Day 11: Proof and polish webinar content. 

 

There are only three days left before your webinar, so you want to 

make sure all your materials are ready to go. Check the following: 

 

 Proof everything for accuracy. 
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 Check for spelling and grammatical errors on slides, 

handouts, and anything else your viewers will see. 

 

 Be sure the content is useful and valuable all on its own. 

 

 Check that your overall content naturally leads to the paid 

promotion at the end. Congruency is key on this step. 

 

 Review your promotion to check that it identifies the 

problem, introduces your offer as the solution, gives your 

viewers solid reasons why they should buy this product, 

and provides a call to action. 

 

 Ensure the content is engaging by using relevant stories to 

emotionally engage people. If your content is technical, be 

sure to break it up with stories and don’t try to cover too 

many topics during the training. You don’t want your 

attendees to feel confused or feel like they can’t 
accomplish what you’re teaching.  

 

Next… 

 

Day 12: Do a hard promotional push. 

 

There are just two days left until your webinar, so now you need to do 

one last (hard) promotional push, and encourage your marketing 

partners to do the same. You can naturally invoke urgency since the 

webinar is almost here and/or seats are filling up fast. 

 

Here’s an example blurb for social media or your blog… 

 

The webinar you’ve been waiting for all year starts in just two days 

from now… and it’s FREE! But hurry and reserve your seat now before 

they’re all gone! 

 

If you’ve ever wanted to [get some benefit] and [get some other 

benefit], then you’re going to want to join this free event on [date and 

time]! 
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During this jam-packed hour you’ll discover [main benefit], plus you’ll 
even [learn some other little-known but valuable thing]. 

 

This webinar is 100% free, but it’s only open to the next [number] 

people who reserve a seat now. So get yours by clicking here, because 

these last few seats are going to fill up fast! 

 

 

NOTE: Be sure to send those who’ve already registered for your 

webinar a reminder that it’s coming up in two days. As always, 

let them know the date and time, information about how to 

login, and remind them of the benefits to build excitement and 

boost attendance. 

 

Next… 

 

Day 13: Practice your delivery. 

 

Today you’ll continue with your final promotional push, and remind 

your partners to do the same. You can also send out a reminder to 

your attendee list to continue to build anticipation. 

 

Today you’ll also want to be sure you’re ready to run your webinar. 

This includes: 

 

 Being sure that you’re thoroughly familiar and comfortable 

with your chosen platform and all its features and 

functions. 

 

 Practicing the delivery of your webinar. Run the whole 

thing. Start to finish. If you’ve made major changes since 

the initial draft, you’ll want to run it with a trusted friend 

or team member again.  

 

 Really hone your offer during this time. Make sure it isn’t 
overwhelming but it completely irresistible for your 

viewers. 

http://nams.ws/trial


 

 

NAMS, Inc  MyNAMS Insiders Club Trial 

    Webinar Profits Complete Guide 

 

 Test your links and buy buttons. Nothing is worse when 

you’re live on a call and people are trying to buy your 

product and can’t.   
 

 Checking that all your supplemental materials are ready to 

go and that the links work and can be easily delivered to 

the attendees. 

 

Day 14: Send out final reminders. 

 

Today is the day! Here’s what you need to do: 

 

 Do one last promotional push to your contacts (if you have 

any seats left for the webinar). 

 

 Send out a reminder to those who’ve registered to once 

again provide all the essential information (such as time of 

the event and how to log in), as well as to build 

anticipation by sharing the benefits of the webinar. 

 

 Get yourself psychologically ready for the webinar. You 

want to sound enthusiastic about your presentation, so do 

what you need to do to get “pumped up.” Take a walk, 

listen to some upbeat music, talk to a friend, etc.  

 

 If you use a team, have a team member on the call in the 

background to monitor the chat so you don’t get off track 

or distracted. Plus that person can manage any technical 

difficulties your attendees may have.  

 

 Enjoy! You may feel nervous if this is your first webinar. 

Be prepared with a “Plan B” if something goes wrong, and 

don’t stress about any perceived mistakes. Just go out, 

have fun, teach your participants something, and generate 

some revenue.  
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 Be yourself and be sincere. That makes you relaxed and 

your attendees become more relaxed too. 

 

Once the webinar is over, you’ll also want to send out an email 

thanking people for attending, reminding them about the product you 

promoting, and letting them know when the replay will be ready. 

 

TIP: You’ll also be sending out emails for the next several days 

after the webinar ends with the goal of generating post-webinar 

sales. There are templates for these emails included in this 

package. 

 

Let’s wrap things up… 

 

Conclusion 

 

Now that you have a planner in your hand, your next step is to put it 

to work for you. So go ahead and get started, because the sooner you 

do, the sooner you can reap the rewards of hosting a profitable 

webinar! 
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