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Blogging for Your Business



Many business owners today 
start their websites and don’t 

give a second thought to 
blogging for their businesses.



The goal of a business blog is to 
always be adding value for your 

visitors…



The best part is that valuable 
and engaging content that ranks 
well in search results will bring 

in new traffic long after it’s been 
published.



Blogs Drive Traffic to 
Your Site and Attract 
New Customers



No matter what kind of business 
you have or what you're selling, 

regular, well-crafted SEO 
content will bring more people 

to your website.



More traffic to your website is 
the first step in creating a great 

sales funnel.



Nurture, Engage, 
and Convert



The average customer today 
consumes approximately 5-7 

pieces of content before making 
a purchase. Make sure your blog 

is one of those pieces of 
content.



Establish Your 
Business as a Leader 
Within Your Industry



You have competition within 
your market and your customers 

have a choice when it comes 
time to purchase.



Some may think it unwise to 
give this information away for 

free, but what it actually does is 
create a bond between you and 

the reader.



Increase Interest in 
Your Product or 
Service



You can also use your blog as a 
way of letting prospects know 

what’s coming next in your 
business or to show them your 

work.



Types of Blog Posts



Current Trends/News
Within Your Industry



People love feeling like they 
have their finger on the pulse of 
what is happening within their 

industry.



Case Studies



Case studies can be a powerful 
testimonial for potential 

customers, especially if they are 
well written.



Make the main focus a 
hero…someone your customer 

can relate to easily.



When a prospect reads a case-study 
that was written specifically for their 

needs, they are far more likely to 
understand the impact of the 

information.



Tell the whole story from 
beginning to end.



Don’t stop after the transaction is 
complete. 



Case studies are no different 
from any other piece of content 
you create for your blog. Keep it 
easy to skim and easy to read.



You want your case study to be 
as strong as possible so use real 

numbers in your data.



Try to be as specific as possible 
regarding what the customer 
experienced when using your 

product.



Interview an Expert 
in Your Industry or 
Feature a Guest Post



Interviewing an expert in your 
industry gives your audience 

value.



Promotional Posts



A substantial amount of time 
spent on your blog should be 

focused on informing customers 
and prospects of any new 

services or products.



The people who read your blog 
are already interested in what 

you have to offer.



How-To Posts and 
Tutorials



These types of blog posts are 
always popular because people 

can find solutions to their 
problems or learn how to do 

something new.



You start with picking a subject 
that people want to learn about.



Next, your tutorial has to be 
interesting to the reader.



Answering these questions will 
keep readers interested and 

keep them from looking 
elsewhere for the answers.



Choosing a Topic



This is the step of writing a blog 
post that tends to stump most 

people.



1.
Know your audience.



Knowing this information will 
help guide your thought process 
as you define the topics for your 

blog.



2.
Be sure your content is relevant 

to your target audience.



Another goal of your blog post is 
to consider what your objectives 

are.



3.
Use helpful content creation 

tools.



If you want done for you watch 
this training

https://nams.ws/WordForm



Make It Interesting



This may sound overly simple, 
but make sure the topics you 

choose will be interesting to the 
audience you’re writing for.



Competitive Analysis



Check out the blogs of your 
competition and find out what 

they are writing about.



Writing the Post



One of the key elements in 
writing a successful blog post is 

writing.



Online content, like blogs, has 
its own style and rules which 
have been shaped by years of 

trial and error, experimentation, 
and finding what gets results.



The Title Is
EVERYTHING



When looking for a new novel to 
read, you may be drawn in by 

the cover of the book.



EXAMPLE: 

5 Elements for an Extraordinary 
Blog Title



Keep in mind that this isn’t the 
only way to title your blog posts, 
but it will get you started and be 
a trick you can fall back on when 

you’re in a slump.



The First Paragraph Is
EVERYTHING



Wait...what? 
Isn't the title EVERYTHING?



Keep all of the most important 
information - the who, what, 

when, where, why, and how - in 
the first paragraph



Keep Your 
Paragraphs Short



Ideally, your paragraphs should 
be four lines or less.



Create Tone With 
Bold, Underline,
and Italicized Text



The tone of your blog post 
should be friendly and casual. 
Unfortunately, it’s somewhat 
hard to convey that in written 

form.



Use the bold function to help 
your important points stand out. 
This is especially helpful for the 

skimmers.



Keep the Tone 
Conversational but 
Also Be Concise



This sounds easier than it is. 
Having a conversational tone in 
your blog helps to connect with 
the people who are reading it.



Consider Adding 
Visual Content



Visuals in your blog posts will 
break up the monotony of text.



Write at a 6th Grade 
Level



This may seem like an odd 
thing to say.



Don’t use big words to make 
yourself sound smart.



A Perfectly Written 
Blog Post



These may not be points you 
ever would have considered 
when writing for your blog.



Preparing the Post



Before you actually start writing 
your blog post, there are a few 

key things you need to do.



Keyword Research



Once you’ve determined the 
topic of your blog post, you’ll 

want to conduct some keyword 
research.



Keyword research is probably 
one of the most important tasks 

you’ll complete in your SEO.



Do Good Research



Thoroughly support your topic 
using credible sources. Then add 
in your own real-life experience 

and/or expert opinion.



Include a 
Call-To-Action



Keyword research is probably 
one of the most important tasks 

you’ll complete in your SEO.



How Long Should It 
Be?



The truth is that your blog post 
should be however long it takes 

to convey the information.



SEO Best Practices 
for Blogs



1. Backlinks



2. Meta Descriptions



3. Page Titles and Headers



4. Mobile Optimization



Proofread and Edit



There are many tools available 
today that can assist you with 
editing and proofreading your 

blog post…



Use the free version of 
Grammarly to help with spelling 

and grammatical errors.



Read your article out loud. It is 
easy to tell that something 

doesn’t make sense when you 
read it aloud.



Review your format and 
structure. Make sure what 

you’ve written follows a natural 
flow so it makes sense to the 

reader.



Proofread the day after 
you’ve written.



Publishing Your Post



That’s it! Your blog post is now 
ready for publishing.


