


Introduction



Stories are the primary way that 
we teach, inform, and entertain 

each other.



We are literally hard-wired to 
listen to and love stories.



Consider all of the major religions 
in the world: what are they built 

on? Stories.



Stories are the best way to connect with 
your audience and move them from 

stranger to prospect to customer to a loyal 
follower.



Today we’ll talk about...



1
How stories can be used in 

business



2
The story structure to persuade



3
How to apply in your business



4
Real-world examples of 

businesses and business leaders 
using storytelling 



5
Why storytelling is essential to 

business



Why Stories Captivate Us



Stories are the most powerful way 
to inspire, persuade, engage, and 

connect.



We remember people and make 
connections much easier when 
information is connected to a 

story.



The brain interprets imagined 
scenarios the same exact way it 
would interpret real scenarios.



Our brains interpret experiences 
through the lens of a “story.” It's 
how our brains recall memories 

and information.



Stories provide structure and 
order our life events.



Stories are the chief way in which 
humans share truths and connect 

traditions and ways of life.



Our emotions are engaged and 
stimulated during a story.



Stories trigger our imaginations 
and allow us to access our 

creativity more easily.



There is a single story structure that is 
behind almost every movie, TV show, 

and book.

It’s called The Hero's Journey.



The Hero's Journey



The outline of the hero's journey 
has been around for over a 

millennium.



The traditional model has 17 
separate stages. Most of the time, 

storytellers do not employ each 
and every stage of the outline.



The character leavers their ordinary world, 
faces challenges and obstacles in an new 

unfamiliar environment, overcomes a 
major hurdle, gains a valuable lesson or 

power, and returns home transformed by 
their experience.



1. The Departure 
2. The Initiation 
3. The Return 

The stages of the Hero's Journey...



Let’s discussing the different parts 
of your business and the different 

stories that can be used.



Stories in Your Business



When it comes to every business, 
consumers want to know why 

your business exists and what it 
stands for.



Sometimes this particular story is 
referred to as the mission 

statement or the brand vision.



Besides the story of the business, 
it’s just as important for the 

founder and owner to have their 
own story.



The founder’s story is the origin 
of the brand.



The emotional connection that a 
founder's story creates is 

essential. 



Sales and Stories



During the course of a sales call or 
a sales pitch, there are numerous 
places where a story can be used 

to increase your rapport and build 
buying intent.



The key moment to share a story 
during a sales conversation is 

when the doubt and 
apprehension first show up.



Being able to show a prospect 
that someone just like them, with 
the same problems, was able to 

overcome and conquer their 
obstacles is a powerful persuasive 

tactic.



We’ll focus on the coaching and 
consulting industry in our 

examples



Story Selling



The one and only hero for your 
story is your customer.



You’re the wise mentor: The Yoda, 
the Obi-Wan, the Gandalf to your 

hero, the customer. 



Let’s say that you’re a coach that 
helps new freelancers get their first 

clients and make their first $5k online.

In comes your client...
You have now become the mentor to 

this young hero. 



Now with you by their side, they cross 
that scary threshold and start sending 

pitches to clients...

No responses come in. 



They realign and start again. 

After stumbling through outreach and 
fumbling through sales calls, our 
freelancer lands his first client. 



He celebrates. You celebrate. It’s 
the climax of your hero's journey. 



He now takes his spoils (the new 
client) and then pulls in win after win.

He then goes on to help other 
budding freelancers to achieve their 

dreams.



That's your hero’s journey. That’s 
the story that you tell with your 

marketing - your ads, emails, sales 
pages, and more. 



Everything has to be in alignment, 
and once it is, the results are 

overwhelming. 



Every industry can generate 
powerful results from creating a 
story like the one we just made. 



What It Looks Like to Do It Right



These companies are doing 
billions of dollars in revenue, and 

they still rely on the same old 
storytelling strategies that local 

mom-and-pop stores and internet 
businesses are using.



Google



Google's success is all due to 
advertising, and yet, they rarely 
advertise their capabilities when 
you’re using the search engine.

But when they do advertise, they 
focus on human stories.



A fantastic example of Google's 
advertising was a Super Bowl ad 

called Parisian Love.



The secret behind this ad was the 
emotional impact that the story 

provided.



http://www.youtube.com/watch?v=nnsSUqgkDwU




Old Spice needed to get a 
foothold with the new generation. 
So, their new story: The Man your 

Man Could Smell Like. 



The story and the promise of the 
ad are that Old Spice couldn’t turn 

your man into the perfect man. 
But they could make him smell 

like the perfect man. 



http://www.youtube.com/watch?v=uLTIowBF0kE


Pampers



The core story of Pampers now is 
the healthy and happy development 

of babies.

The story in this idea permeates 
absolutely all of their ads, their 
branding, and their marketing.



However, their stories continue. 
Even now, Pampers is developing 
new stories for their marketing.



Mercedes Benz



In 2016, Mercedes Benz, with the 
help of Merkley and Partners, set 
the bar with an emotional story 

called Snow Date...



This story works so well because it 
hits us with an emotional roller 

coaster. And it demonstrates to us 
that Mercedes Benz will get you 

there when no other car can.



All of the great stories have one 
thing in common: They have a hero 
that relates to the target audience 
and they demonstrate that their 
product changes people's lives 

for the better.



http://www.youtube.com/watch?v=5QsN5axnwQw


We Will Always Use Stories



It is by far the most powerful way 
in which we communicate, teach, 

and inform one another.



Businesses have been using 
storytelling to grow ever since 

there were companies that 
needed to grow.



Today

We covered why storytelling is 
such a powerful asset to 

businesses and why it’s so 
effective.



We learned the basic outline for 
effective storytelling, as well as 
how storytelling can be adapted 

for different parts of your 
business.



We talked about the hero’s 
journey and how you need to 

make your customer the hero in 
your story.



And finally, we gave some great 
examples of businesses that are 
using storytelling in a fantastic 

way to build their brands.



People will always love stories and 
they will always be mesmerized by 

them.



This includes your stories. What 
stories will you tell your future 

customers?



All that’s left for you to do is 
figure out your own story and 

how you’re going to tell it.


