
MODULE 3: 
WRITING AD COPY 
THAT CONVERTS 

& DESIGNING 
YOUR CREATIVES



Creating Your Copy And Creatives

You’re going to want to chose whether you’ll be testing 
copy or creatives first. 

I personally don’t recommend trying to test all of this at 
once. 



Testing Variations 

There are two types of tests you can run 

Radical 
Incremental– subtle changes



Radical Testing 

This is when you’re testing two completely different 
variations of your ad. 

Different Copy
Different Creatives



Incremental Testing 

Examples of subtle testing criteria:
1. Headline 
2. CTA language
3. Buttons or no buttons 
4. Emoji’s or no Emoji’s 
5. Male Vs. Female
6. Age Range



Radical Testing 

This is when you’re testing two completely different 
variations of your ad. 

Different Copy
Different Creatives















Testing Creatives

Test 3-5 Images at once
People 
Lifestyle

Graphical



Testing Creatives

Image Ad
VS.

Video Ad

* Tip - Do what you’re good at!


