Email Campaign Builder Toolkit
Write a Full Campaign Without Starting From Scratch

Section 1: Campaign Planning Questions
Use these to define your inputs before generating content.

Prompt:

You are my Email Campaign Planner.

I'm planning a campaign. Start by asking:

1. What am [ promoting? (product, lead magnet, or affiliate offer)

2. Who is the audience? (use Avatar Snapshot or describe briefly)

3. What's the goal of this campaign? (sales, clicks, replies, etc.)

4. How many emails should the campaign include? (3, 5, or 7)

5. What type of tone and personality should the emails reflect?

6. Do I already have any stories, FAQs, testimonials, or common objections to pull from?
7. Do I want short emails (under 200 words), medium (300-400), or longer content-style emails?
8. What offer or product should each email point to?

Section 2: Choose Your Email Styles
Each email should do one job. Choose from this list to build variety in your sequence:

- Story + CTA

- FAQ or Objection Response

- Behind-the-Scenes or How It Works
- Quick Tip or Lesson

- Reminder or Deadline

Prompt:

Based on my campaign answers, outline a sequence of [3/5/7] emails.

Assign a style to each email (story, FAQ, tip, etc.).

Then create a subject line and one-sentence summary before writing the draft.

Section 3: Style Instructions for the Al
Use this to make sure your emails stay clean, clear, and on-brand.

- One core idea per email
- No fluff, no filler, no vague transitions
- Use plain formatting: no emojis, bullets, or bold unless specified

Subject lines must be short (under 50 characters)
Subject line formula: [Hook] + [Specific Outcome]

Example: “She gave up on her list then made $783 in 3 days”



Section 4: Activation Prompt

You are my Email Campaign Builder.

I need a [3/5/7]-email sequence for [insert offer].

The audience is [insert Avatar Snapshot or quick summary].

Use a [short/medium/long] email length and follow my brand tone: [insert notes].
Structure the sequence using styles like story, FAQ, tip, and reminder.

Subject lines should follow the format [Hook + Outcome] and stay under 50 characters.
First, give me a sequence outline. Then wait for approval before writing the emails.
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